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CHROMCRAFT REVINGTON INC. DEBUTS LARGEST PRODUCT INTRODUCTION EVER 
IN NEW CONSOLIDATED SHOWROOM AT SHOWPLACE IN HIGH POINT MARKET   

WEST LAFAYETTE, IN, OCTOBER 1, 2007 – Chromcraft Revington Inc. today announced 
the opening of its new consolidated showroom in High Point located in SHOWPLACE, a premiere 
facility in the heart of the High Point Market.  For the first time in the history of the Company all 
of its brands will are displayed in a single showroom at the High Point Market. It also 
announced the launch of the most extensive line-up of new products that the Company has 
ever launched at a furniture market with new product in nearly every residential brand under 
the CR-Home umbrella.   

“This new showroom allows us to display the breadth of our brands under a single roof,” said 
Dennis Valkanoff, President of CR-Home, the Company’s residential furniture business.   Mr. 
Valkanoff added “For the first time in High Point we will be able to show our dealers products 
for every room of the home from casual dining to occasional, upholstery and bedroom as well 
as new whole home designer collections.  This is truly a new way of business for the Company 
as it allows us to cross-sell our brands and show coordinated style collections across the 
brands.” 
 
“Over the course of the past year the Company has been changing its fundamental business 
model and the opening of this showroom is one more important step in the transformation of 
the business,” said Ben Anderson-Ray, Chairman and CEO of Chromcraft Revington, Inc.  Mr. 
Anderson-Ray added, “We have been progressively shifting our business to greater use of the 
global supply chain and focusing our US operations on customization and distribution activities.  
In addition to consolidating many operations and opening an Asian sourcing office, we have 
integrated the divisional structure of the past into a unified functional organization that we 
believe will be more efficient and adaptive.”    
 
In addition, Mr. Anderson-Ray said, “This new showroom highlights the many changes we have 
made in our sales and marketing functions to be more consumer driven and customer 
responsive.  Our new products are based on consumer marketing research and include many 
innovative features that are a direct result of consumer input.  We are now using industry- 
leading designers to create fresh looks based on consumer feedback. Earlier this year we 
unified our CR-Home sales organization with exclusive representation to be able to support this 
strategic direction.  We believe that each of the elements of our transformation will work 
cumulatively to make the Company more competitive and responsive to the ever changing 
furniture marketplace.”   
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The Company’s new products and product initiatives include: 
 
• A focus on casual dining that will feature 21 new casual dining room groups from CR-

Home brands, including 13 groups from Chromcraft Furniture.  
 
• A focus on style in occasional with 9 new occasional collections from Peters-Revington 

that offer an unprecedented array of new styles, new shapes, new surface treatments and 
new lifestyle-driven functionality and innovation. 

 
• A focus on the “Whole Home” that leverages the Company’s domestic customization and 

global sourcing capacity across all brands and includes the introduction of two new whole 
home collections with product for Bedroom, Dining, Occasional, and Upholstery customers.  

 
• A focus on eco-friendly product development that led to the introduction of Naturals 

by CR-Home, an environmentally-responsible upholstery collection offering solutions such as 
interchangeable back cushions and the use of bio-based materials in upholstery foam and 
fabric. 

 
• A focus on simplified customization and the development of Design & Dine Café, a 

simple, easy-to-order and easy-to-execute at retail customization program that can deliver 
personalized furniture to consumers in record time – within 30 days. 

Chromcraft Revington Inc. designs, manufactures, sources and markets residential and 
commercial furniture throughout the United States. Under the umbrella home furnishings brand, 
“CR-Home”, the Company wholesales its "Chromcraft," "Peters-Revington," “Sumter”, “Silver” 
and "Cochrane" branded products.  

### 

This release contains forward-looking statements that are based on current expectations and 
assumptions. These forward-looking statements can be generally identified as such because they include 
future tense or dates, or possible future events or outcomes or words such as “believe,” or are not 
historical or current facts. Forward-looking statements are not guarantees of performance or outcomes 
and are subject to certain risks and uncertainties that could cause actual results or outcomes to differ 
materially from those reported, expected or anticipated as of the date of this release. 

Among such risks and uncertainties that could cause actual results or outcomes to differ materially from 
those reported, expected or anticipated are the ability of the Company to complete the restructuring 
actions previously disclosed as currently planned and at estimated costs; general economic conditions; 
import and domestic competition in the furniture industry; ability of the Company to execute business 
strategies; market interest rates; consumer confidence levels; cyclical nature of the furniture industry; 
consumer and business spending; changes in relationships with customers; customer acceptance of 
existing and new products; new and existing home sales; and other factors that generally effect business. 
An additional list of risks relating to the Company's business is located in the Company's Form 10-K for 
the fiscal year ended December 31, 2006. 

The Company does not undertake any obligation to update or revise publicly any forward-looking 
statements to reflect information, events or circumstances after the date of such statements or to reflect 
the occurrence of anticipated or unanticipated events or circumstances. 
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